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POCCUMCKAS
ACCOLMALMS
SKCMEPTOB
PbIHKA PUTEMITA

YBAXAEMbIE KOJITEIM! AOPOIME APY3b4!

Poccuiickaa Accoumaumsa 3KCNEepPTOB PbIHKOB PUTENNA aKTMBHO Y4acTBYeT B PasBUTUM PO3HUYHOW TOProB/U
W CMEXHbIX OTpac/en, a Takxe ABNSAEeTCS OpraHM3aTopoM psaa 3HauyMMbix (HDOPYMOB A1 pUTEa Kak Ha Tepputopun
Poccuiickon ®epepaummn, Tak 1 3a €€ npegenamu, co3gaBas nnat@opMbl A9 KOHCTPYKTMBHOIO gnanora n ooMeHa
OMbITOM.

®opymbl Retail Week ctanu 3HakoBbIMM COOLITUAMM ANA BCEro OTPac/ieBOro coobuecrtsa, coonpasd Ha OOHOWM
nnowagke Beaylwmx 3KCNepToB, NMAEPOB pbiHKa W npeacraButenert Bnactn. Kaxablh hopym — 3TO YHWUKanbHas
aTMocdepa gmanora, obMeHa 3HaHMAMM U HOBbIX BO3MOXXHOCTEN.

C kaxablM rogoM pacTeT 4YMCAO0 YYaCTHUKOB, PAaCLUMPSAIOTCA TeMbl AEe/I0BOK MPOrpaMMbl, OXBaTbiBas caMble
aKTyasbHble TPEHAbl M Bbi30Bbl, C KOTOPbIMU CTa/IKMBAETCA PO3HMYHas Toproenad. Mopymbl CTAHOBATCS TOUKaMu
NPUTSXEHUS Ang NpodeCcCnoHanoB, CTPEMALLMXCS HE TONTIbKO 06CyanTb KNtoYEBbIE BOMPOCHI Pa3BUTUS OTPacaun, HO U
HaNTM NapTHEepPOB, BAOXHOBUTLCA HOBbLIMU MAEAMW 1 BHECTN CBOW BK/1aA4 B hopMmnpoBaHue byayLuero purenina.

AHppeir Kaprios
MNpeacepatens npaBneHna
Poccuinckon Accoumaumnm aKCNepToB pbiHKa putenna

DEAR COLLEAGUES! DEAR FRIENDS!

Russian Retail Market Experts Association actively involved in the development of retail trade and related industries,
and also organizes a number of significant forums for retail both in the Russian Federation and abroad, creating platforms
for constructive dialogue and exchange of experience.

Retail Week Forums have become landmark events for the entire industry community, bringing together experts,
market leaders and government officials on one event. Each forum is a unique atmosphere of dialogue, knowledge
exchange and new opportunities.

Every year, the number of involved grows, the topics of the agenda are expanding, covering the most relevant trends
and challenges facing the retail industry. Forums become points of attraction for professionals seeking not only to discuss
key issues of industry development, but also to find partners, be inspired by new ideas and contribute to shaping the future
of retail.

Andrey Karpov
Chairman of the Board
Russian Retail Market Experts Association




POCCHMMCKAS
ACCOUMALMS
3KCIMEPTOB
PbIHKA PUTEMNA

Poccuiickasa Accouvaumsi 3KCNepTOB pbiHKa puUTeina - HEeKOMMep4yeckas opraHusauus,
obbeauHAWan CrneynannucTtoB B cepe PO3HUYHOW TOProBMM M CMEXHbIX oTpacnen. OHa
co3aaHa ans coaencTBUSA PasBUTUIO PbIHKA PO3HUYHOK TOProB/M, 3aLLUNTLI UHTEPECOB Y4aCTHUKOB
PbIHKa, BHEAPEHMS MHHOBALMIA M NOBbIWEHWS NPOodeCcCMOHaIbHOMO YPOBHS CNeLnanncToB.

YneHcTtBo B PASPP naeT BO3MOXHOCTb BbICTyNaTb B 3aLLMTYy BaXHbIX OTPAC/1eBbIX BOMPOCOB,
nony4yatb MHOPMaLMIO OT NIMOEPOB PbiHKa M BU3MOHEPOB, a TakXe 0o6WaTbCa C /yYlmMn
npeacTaBUTENSIMU PO3HNUYHOV TOPrOB/IN.

Llenb Accounayumm — NPUHOCUTDL MOJ1b3Y PO3HUYHOM TOProB/e, €€ napTHepam n coobLecTtsam
cerofHs un B dyaywieM. Mbl CTpeMUMCS 4OCTUYUb 3TOrO, BAIMAS HA USMEHEHUA M MOBbILWASA LLEHHOCTb
ANS Y4aCTHMKOB Yepes Hallmv MePONPUATUA N EATENbHOCTb.
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RUSSIAN RETAIL
MARKET EXPERTS
ASSOCIATION

Russian Retail Market Experts Association is a non-profit organization that unites specialists at
retail and related industries. It was created to promote the retail market development, protect the
interests of market players, introduce innovations and improve the professional level of specialists.

Membership in Association gives an opportunity to advocate for important industry issues,
receive information from market leaders and visionaries, and communicate with the best experts of
the retailindustry.

The Association's goal is to bring benefits the retail industry, its partners and communities today
and in the future. We strive to achieve this by influencing changes and adding value to members
through our events and activities.



MEXAYHAPOAHbIW ®OPYM BU3HECA U BJIACTH

HELENS
POCCUICKOTO &%;
PUTEJIA I o

retailweek.ru

Hepensa Poccuiickoro Putenna — KpynHenwee oTpac/ieBoe MEpOonpudaTMe CTpaHbl, CTaBllee He MNpoCTo
Tpaguumnen, a BaxHbIM COObLITMEM ANA NpodheccmoHanbHOro CcoobLecTBa, rae BCTPeYaloTCsa NMaepbl MHEHUR,
OOMEHMBAIOTCA  ONbITOM U OPMUPYIOTCA HOBble mMaen ana oygyuwero putenna. 3a 3T rogbl dopym cTan
HEOTbeEM/IEMOMN 4YacCTblo oTpacnu, O6'be,D,VIHF|F| BCeX Yy4YaCTHUKOB FIOTpe6VITe}'IbCKOFO PblHKa U co3aaBad
NMPOCTPaHCTBO A4 Auanora, COTPyAHMYEeCTBaA M HOBbIX BO3MOXHOCTeN. Yxxe 6onee 10 net ®opym BHOCUT BK/1aa B

pasBUTME POCCUINCKOro puTeina, NoaTBeEpPXAas CBOM CTATyC KMOUYEBOM MMOLLAAKM ANS NPOodeCcCMOHabHOro

avanoraun o6MeHa onbITOM.

8000+ 130+ O, 800+

YUACMHUKO8 ceccuil cnuxepos
attendees events speakers

OPTAHU3ATOPbI: il Event QN PutinponTopr

POCCHMCKAS
ACCOLMALMS
SKCMEPTOB
PbIHKA PUTEMIIA

Russian Retail Week is the country’s largest industry event, which has become not just a tradition, but an important
event for the professional community, where opinion leaders meet, exchange experiences and form new ideas forthe
future of retail. Over the years, the Forum has become an integral part of the industry, bringing together all participants
in the consumer market and creating opportunities for dialogue and cooperation. For more than 10 years, the Forum
has been contributing to the development of Russian retail, confirming its status as a key platform for professional
dialogue and exchange of experience.

130+ @\ 200+

IKCNOHEHIMO06 cmu O6perdos
exhibitors media brands



HeHuc MaHTypos

[MepBbI 3aMecTUTENb
MNpeacepnatensa MNpaBuTtenbCcTBa
Poccuinckonm ®epepaumm

Denis Manturov

First Deputy Chairman

of the Government

of the Russian Federation

AHTOH AnunxaHoB

MUWHNCTP NPOMbILLIEHHOCTH
M Toprosnn Poccumnckom
depepaunm

Anton Alikhanov
Minister of industry and trade
of the Russian Federation




PomaH YekyuwioB

CraTc cekpeTapb — 3aMecTuTesb
MUHUCTPA NPOMbILLIEHHOCTU

n Toprosnun Poccuinckon
depepauumn

Roman Chekushov

State Secretary — Deputy Minister
of industry and trade of the
Russian Federation

Hwuknta KysHeuoB

OupekTtop denaptameHTa
pa3BUTUS BHYTPEHHEN TOProBn
MuHMCTEpPCTBA NPOMbILIEHHOCTH
W TOproenn Poccunckom
depepauyumn

Nikita Kuznetsov

CEO of the Department for
Domestic Trade Development of
the Ministry of Industry and Trade
of the Russian Federation
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EkaTtepuHa Jlo6a4eBa
MNpe3sngeHTt X5

Ekaterina Lobacheva
President X5

TatbaHa Kum
OcHoBatenb Wildberries,
rnasa OO0 «PBb»

Tatyana Kim
Founder of Wildberries,
Head of LLC RWB

—13 -



Anekcen Npuropbes
3amMecTuTesnib reHepasnbHOoro
AVpeEKTopa -

OVPEKTOP NO KOPNopaTMBHOM
BHELWHEN NOMNTUKE

METRO Poccua

Alexey Grigoriev
Deputy General Director -

Director of Corporate
Foreign Policy
METRO Russia

AHHa MenelwuHa
Ynpaenstowmnii gupekTop
PO3HUYHON ceTn «MarHuT»

Anna Meleshina
Managing Director
Magnit




TuxoH CMbIKOB
[NpesungeHT
Inventive Retail Group

Tikhon Smykov
President
Inventive Retail Group

MapuHa ®biToBa
McnonHuTenbHbIn AnpeKTop
TC JlemaHa NMPO

Marina Fytova
Executive Director
Lemana PRO
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EsreHnin CnyyeBckuii
[eHepanbHbI gMupeKTop
PO3HUYHON ceTn «MarHuT»

Evgeny Sluchevsky
CEO Magnit

Bnagumup CopokuH
[eHepanbHbIN ANPEKTOP
TC «JleHTa»

Vladimir Sorokin
CEO Lenta
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Makcum MNpoTtacos
PykoBogutesnb
PockauecTtBo

Maxim Protasov

Roskachestvo

MHHNPOMTORT
A POCCHH

1poUeccor

Omutpuin Anekcees
coBnageney n npesngeHT
rpynnbl KoMnaHuii DNS

Dmitry Alexeev
Co-Owner and President DNS
Group
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o o nokKynartenen CtapLuero Bo3pacra roBopsT 0 TOM,
/: ° yTo npuobpeTatot ToBapbl FMCG B MHTEpHETE
poccusiH B 2025 rogy l

COBEPLLAIOT NOKYMKH
o6oport eGrocery B nepsom nonyrogun 2025 roga

FMCG oHnaiH
[O0NA PeCTOPaHoB,
npennaratoLLmx CynepmMapkeToB «[lepekpE&cTok» nepeLunu Ha

MO6UNbHBIX P060TOB-NOrpy34nkos (FMR)

0 AOCTaBKY roTOBOW efibl 3NIEKTPOHHbBIE LIeHHUKN — LieHbl 06HOBAAOTCA yXe paborator

2 a2
s 2025 rogy NG Sl B pacnpefennTeNbHOM
I m LeHTpe «MaTEpoUkny  Tmmd Tnd Ll
O 1 O 0hopMIEHO MarasuHoB
O E B CerMeHTe + «Maruurt
OHNaMnH- KocmeTuk» yxe
AONSA YACTHbIX MapOK npoaax Mcnonb3yot Al-
Ha OHMaNH-PbIHKe o NPOAYKTOB cepBuC
FMCG g e nUTaHUS B BeautyScan —
AONSA MHTEPHET-NPOAAX B rpynne .5 M£ N nepBom o noaobop
HENPOA0BO/bLCTBEHHbIX TOBapoB FMCG fF E , G noayrogmm KOCMETUKM MO MarasuHoB «<MoHeTKa»
m 2025 roaa oto TECTUPYIOT <yMHbIE
I s ’ nekapH1» — BbliNeyka no
NPOrHo3y cnpoca 6e3
3 8 CrMCaHui
O MNPA Y52 WAl N

po6otoB 6yayT cobmpath 3akasbl AN
cynepmapkeToB cetn «[lepekpEcTok»

3aKa30B Ob110 0(hOPMIEHO B NEPBOM
nonyroguun 2025 roga B eCommerce, 410 Ha
25 % 6onblue, YeM rofoM paHee

3aKas30B 0(hopM/IeHO Ha pbiHke ePharma B Poccum no utoram
nepsoro nonyroansa 2025 roga

= 295



dopym «Hegena Poccuiickoro Putennas — knoyeBasa naoLanka,
o6beauHaloLwaa npeacraBuTenen KpynHenwero pocCMincKoro purenna,
OpraHoOB rocygapCTBEHHOW BlacTu, aKCcnepToB. ExxerogHo nporpamma
MEPONPUATURA HACbILEHA aKTyaslbHbIMM TEMaMU, @ UToramm nx 06Cy>XAeHNS
CTaHOBATCH peLleHns, BAMdoLLMe Ha pasBUTUE TOpProeBoii oTpacan Poccun.
Llenb ogHa — dhopMmnpoBaTth pasBUTYyO 1 YCTONUYMBYIO TOPrOBYIO OTPacC/ib,
KoTOpas npm3BaHa CNyXuTb MHTepecaMm rpaxaaH Poccuu. Xenato
opraHmsatopaM Npoao/KaTbe MHOMONETHIOK Tpaguunio nposeaeHns Gopyma,
@ Y4aCTHMKaM — HOBbIX NAEN, NOME3HbIX KOHTAKTOB U 3P PeKTUBHBbIX
pelleHnin Ha 6naro poCCUNCKOM TOProBoii oTpacnu!

AHTOH AnuxaHoB

PaNLHaR

PO RCOONSHIA

Tumochbein Huxeropopaues _ “ Cnywba

MexpayHapoaHbin ®opym 6usHeca n Bnactm «<Hegena Poccuiickoro Putenna»
6onee gecartun neT ABA9eTCs 3HaKOBbIM MHAYCTPUanbHbIM COObITUEM B Chepe
Toprosnn. KomnaHnMn-nponsBoanTenn, BXOASLLME B Hally acCoLMaLmio akTMBHO
yyacTBylOT B Hegene puteiina, oTMeyas HacCbILEHHYIO NporpaMMy, BO3MOXHOCTY AN
06CyXaeHUsa Hanbonee akTyasbHbIX NPO6/1eM B OTKPbITOM AManore co CBOUMM
KNtoYeBbIMM NapTHepamu. He MoxeM He OTMEeTUTb MOCTOAHHY paboTy OpraHM3aTopoB
dopyMa No NOUCKY HOBbLIX TEM 1 HOPMATOB, KOTOPbIE MO3BONSAIOT B3rNAHYTb Ha
COTPYAHMYECTBO NPEeAnpUATUA TOProBn U NOCTaBLUMKOB FNa3aMu NapTHEPOB.
BaxxHbIM pocTmxkeHnem dopyMa Mbl CHUMTAEM aKTMBHOE BOBJ/IEYEHNE B ANCKYCCUM
npeacraBuTeneit UCMONHUTENbHON U 3aKOHOAATENbHOM BNACTU, YTO NO3BONSAET
BCECTOPOHHE 1 IMy60oKO 06CyxaaTb Npobembl perynmpoBaHns, obneryaert nomck
OMNTUManbHbIX OTBETOB Ha Hanbo/1ee BOSHYIOLME BOMPOCHI.

- 26— Anekcem NonoBunuyes

' MuHnpomMTOpr
/Y Poccuun

«Hepens Poccuiickoro Puteiina» eXerogHo CTaHOBUTCS K/THOUYEBbIM
co6bITMEeM A1 PO3HUYHOM TOproen. ®opym AaeT BO3MOXHOCTb MPSIMOro
KOHCTPYKTUBHOIO Ananiora Mexay rocyaapCTBEHHbIMU OpraHamy,
oTpacneBbIMM accoumaunsaMm u NnpeactasuTensMmm 6usHeca, No3BonseT
OTKPbITO 06CYXAaTb akTyasibHble BOMPOCHI U TEHAEHLMN Pa3BUTUS PbIHKA.
Takve MeponpuaATUSA OKa3bIBAKOT 3HAYUTEIbHOE B/IMSIHWE Ha OTPac/b
1 MNO3BOJSAOT NPUHMMATb B3BELLEHHbIE CTPpaTermyeckme peLleHus,
YUUTBIBAKOLLME UHTEPECHI BCEX YHACTHUKOB PbIHKA.

(RYUSBPEHRA

EBreHuin HudaHTbeB

Makcum lMNMpoTtacos

OTpacnb TOProBnu NOCTOSHHO pa3BuBaeTca, u «<Hegens Poccuiickoro
PuTerina» BeICTynaeT B Ka4eCTBe YHUKANbHOW NNOLWAaAKu, rae
roCyAapCTBEHHbIE aKTOPbl N NpeacTaBuUTeIn MHOQYCTPUM MOTYT NPOBECTU
NPAMOM 1 YECTHbIW Ananor 1 COBMECTHO BblipaboTaTb Nyyllme peLLeHns
anga peannsaunm NnONNTUKN UMNOPTO3aMeLlleHn4, obecneyeHunsa
TEXHOMOMMYECKOro NMNAEPCTBA, NOBbIWEHNA 3PHEKTUBHOCTN OU3HEC-
NpoLeccoB, BHEAPEHNSA NPUHLUMMOB KIMEHTOKPATUM U LMPOBOI
TpaHcdhopmaLmm, U KOHEYHO, POCTa KayecTBa ToBapoB 1 ycayr. B pamkax
dopyma HaMK PEryNsapHO NPOBOAATCS 3aceaHNs TEXHNUYECKNX
KOMUTETOB MO CTaHAapTU3auum B OTpac/v putenna, co3gatoTcs
CTaHAapTbl Ha HOBble hopMaThl U MHCTPYMEHTLI TOproean. Kpome Toro,

B 9TOM roly COBMeCTHO ¢ MuHnpomtoprom n MmnHcensxosom Poccum
PockauecTtBo n koMaHgon «BuHHOro ruga Poccmn» npeseHToBann Ha
hopyMe 3TasIoHHYIO MOJSIKY POCCUACKOIO BUHA, @ TakXKe OOHOB/IEHHOE
PYKOBOACTBO MO NPOBEAEHUIO BCEPOCCUNCKON aKuMn «[JHN POCCUNCKUNX
BUWH». BaXHO, YTO MHULMATUBbI, 3aNyLLEHHbIE HA OAHOM U3 BaXXHENLLUX
OEeNOBbIX MEPOMNPUATUIA CTPaHbl NMPOAOIXAOT Pa3BMBATLCA Aanblue,
MEeHAA OTpac/ib K fy4Luemy.

Komuret MlocypapctBeHHoM [lyMbl No oxpaHe 340poBbs
FocynapctBeHHan [lyma ®epepanbHoro Co6paHus Poccuiickoin ®epepaumm

Ocobyto 3HaunmocTb «Hepens Poccuiickoro Puteiina» npuobpertaer
B CBSI3M C pa3BUTUEM HaLMOHabHOM NAaTOPMEHHOM 9KOHOMUKMN.
Jo6pocoBeCTHbIN 6U3HEC KpalHe 3aMHTEPECOBaH B TOM, UTOObI YCNOBUA
ObI/IN MPO3paYdHbl U NOHATHBI 419 BCeX. Beab TONbKO AOOPOCOBECTHANA
KOHKYpPeHUNsa BeAeT K 3BO/IIOLMOHHOMY pa3BUTUIO pbiHKa. [ocyaapcTso,
O4YeBUNAHO, TAKXE 3anHTEPECOBaHO B pa3BuUTUM BM3Heca: 3TO HOBbIE
paboune MecTa, AONOMHUTENbHbIE MOCTYN/IEHUSA B OIOAXET U paclumpeHne
TEXHOMIOrMYEeCKoro cysepenuTteTa. M B 3alumte MHTEpecoB rpaxaaH — 370
OCHOBHaf 3afava rocygapcrea. «<Hegens poccMnckoro purenna»
ABNAETCA NPUMEPOM MIOLLAAKN KOHCTPYKTUBHOIO B3aUMOLENCTBUSA
OUn3Heca, rpaXgaHcKoro obuwecTsa 1 rocygapctea. A BMECTE MOXHO U
ropbl CBEPHYTH!

POCES= o
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®dopyM AaBHO cTan BOCTpe6OBaHHOM NaowaaKon ang
B3anUMOAENCTBMA N KOHCTPYKTUBHOIO Auanora npeacraButenei
TOProB/M 1 BCEX BETBEN B/1ACTU HALLEN CTPaHbl. 9TO BO3MOXHOCTb
«IMLOM K NnLy» 06CyauTb camble OCTpble NpobeMbl OTpac/n, HaMeTUTb
nyTW peLleHns 3a8ad, CTOALWMX nepeq Her, 1 cnocobbl MPOTUBOCTOAHUS
BCEM Bbl30BaM, KOTOpble CTaBUT Nepea HaMn coBpeMeHHas
pencTBuTenbHOCTL. «<Hegensa Poccuinckoro Putenna» TpagnumMoHHO
nogHMMaEeT MHOXECTBO BOMPOCOB, 6€3 KOTOPbIX HE
MOXET CyLLeCTBOBaTb COBPEMEHHbI BU3HEC: peryinpoBaHne n uHTex,
NOrNCTUKA N MAPKETUHT, undpoBasa TpaHchopmMaLuma putenna un
3M1EKTPOHHas KoMmepuua. YoexaeH, uto dopyM 1 B ganbHenwem éyget
CNocobCTBOBaTb COBEPLUEHCTBOBAHUIO OTPaCc/In TOPros/un.

Aptem Cokonos

YyacTtBylo B kayecTBe cnmkepa B «<Hepene Poccuinckoro Puteiina» ¢
2015 roga — y>xe 11-i pas. C camoro Ha4dana 310 6bI/I0 HY>XXHOE 1
npaBWIbHOE MepPONpUATHE: 4O HEro B OTPac/aun He xBaTtasno opyma, rae
MOXHO NpeaAMeTHO 06CyaNTb TOProB/ito — €€ NpobneMbl, peLLeHns,
NepcrneKTUBbI, YCNbILWAaTb YMHbIX NIIOAEN U y3HaTb O TpeHaax.

Kaxabli rog opraHnsaTopbl cOBepLleHCTBOBanu hopmat, 4o6aBnanm
HOBble ONCKYCCUU, YCUNMBanuM HedhopMasnbHYO YacTb — @ AN1s Takux
hopyMOB 3TO Ba>HO.

CerogHa cNoXxHo NpeacTaBUTb POCCUNCKYIO Toprosnio 6e3 «Hepenu
Poccuiickoro Puteina»: 3gecb BCTpe4atloTcs YMHOBHUKN M Bnage/blbl
Gu3Heca, CeTu 1 Cenepbl, 3KCNepTbl M accoumaLmnm.

TOpFOBﬂFl MeHAEeTCH, N OpraHmn3aTtopaM npeacTtouT ABUraTtbCqa

panblue, NnpuayMbiBaTh HOBOE. Ho, ornsabiBasicb Ha yXe caenaHHoe,
Aaxke TPYAHO cpasy NpeacTaBUTb — YTO UMEHHO.

BnagneH MakcumoB
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ManodopmaTtHoii Toprosiun

ACCOUMAUMS
KOMMAHMM
MHTEPHET
TOPFOBAN

QTors POCCHM

Omutpunin Boctpukos

NeaH Babyxaase

3a 11 net npoBeaenua «<Hepenn Poccuiickoro Puteiina» meponpuatmne
3apekomMeHaoBano cebs Kak nuanpyoLas naolwagka ansa guanora BnacTtm
C OM3HECOM MO BaXKHeWLWNM BOMpoOcam pasButns Toproenm B Poccum Bo
Bcex popmartax. [puHATbIe peLleHns, Kak NoKasbIBaeT NpakTnka 6bICTpo
peanuayloTcs B 3aKOHOMPOEKTLI U HOPMbI, perynupytolime 6U3HeC B 3TOM
chepe. Kpome TOro, NoctaBLUMKU U cReumanncTbl TOProsv nMetoT
BO3MOXHOCTb AEMOHCTPALNN CBOUX AOCTUXEHN, OOCYXAEHUA TPEHAOB
UMPOBOro, NOrMCTUHECKOro, TEXHOOMMYECKOro, MapKeTUHroBOro
pa3BuTtusa otpacneit FMCG. AKTMBHO peaniM3oBaH noteHuman
KOH(EePEHUNOHHOIro U cBO6OAHOIO OOLLEHUS B paMKax AefoBoM
nporpamMmmel.

«Hepens Poccuiickoro Puteiina» — eguHCTBEHHas oTpacneBasd
naowaaka ans oTKpbITOro Agnanora 6usHeca n Bnactn. OHa o6beamHaeT
npodeccnoHanbHoOe COO6LECTBO, HaLlEe/IeHHOE Ha NOBbLILWEHNE KavecTBa
06CNYXNBaHNA POCCUACKMX noTpebutenei. Ceccnmn dopyma nomoratoT
BblpabaTbiBaTb CUCTEMHbIE PELLUEHNSA, OTBEYAlOLLME aKTya lbHbIM Bbl30BaM
pbIHKa.

Ocoboe 3HauyeHne nmeet pa3Butne hopmMatoB B3anMoOaenCTBms C
MWHNCTEPCTBOM CEMBCKOro XO3ANCTBA: PUTEN BCE aKTMBHEE BXOAMUT B
cthepy arponponssoactea. CoBMecTHasa Nogaep>Xka TOProsan u
CENbCKOro X03AMCTBa NO3BO/INT HAXOAUTb ONTUMAasbHbIE PeLLleHNa ANA
YKpenaeHnsa NnpogoBO/IbCTBEHHOM 6€30NacHOCTW.

E3ABUCUMBIX

CETEM POCCUM
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C 2018 roga BaxHOW 4acTbio Nporpammbl «Hegenn
Poccuinckoro Putenna» aBnaeTcs KOHrpecc COBPEMEHHOM
BuHoToproenu — Wine Retail Week.

Wine Retail Week — npn3HaHHOe oTpac/ibio Meponpu-
aTne, KoTopoe cobupaeT 6anepoB TOProBbiX CETEWN,
ONCTPUOBBLIOTEPOB U MPOM3BOAUTENEN anKOrofibHOW
npoaykumn. TpagMuMoOHHO B NporpamMme KOHrpecca
ob6cyXaarTca BOMPOChl PasBUTUA POCCUNCKOrO BUHO-
AEeNVs U NPOABMXKXEHNS NPOAYKLNN B TOPrOBbIX CETAX.

B pamkax Wine Retail Week npoxogart genosas npo-
rpamma c yyactmem BeayLmx oTpacneBblX aHaIMTUKOB U
AMOEPOB PbIHKA, @ TaKXe BbICTaBOYHas 1 AerycTtaunoHHasa
30Ha, rae npeacraBneHa NpoaykKUuMa POCCUNCKUX
BUHOAENEH

A
e B

~ PROFIMDUSTHY

-

& MOYTA poccl

Since 2018, an important part of the Russian Retail
Week program is the congress of modern wine trade —
Wine Retail Week.

Wine Retail Week is an industry-recognized event
that brings together for buyers from retail chains,
distributors and manufacturers of alcoholic beverages.
Traditionally, the congress program discusses the
development of Russian winemaking and product
promotionin retail..

Wine Retail Week includes an agenda with the
participation of leading industry analysts and market
leaders, as well as an exhibition and tasting area where
products from Russian wineries are presented
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ME)XOQYHAPOLOHbINA ®OPYM
3J/IEKTPOHHOU KOMMEPLINUU
UPUTEUJIA

E-Retail Forum — knioueBas nnowagka aona obcyxaeHmsa TpeHaoB, oOMeHa OnbiTOM U BHEAPEHUS NepeaoBbiX
TexHonorumn, cdopmupyowmnx oyayuiee toprosnu. Jenosasa nporpamma dopyma oxBaTbiBaeT K/lOYeEBblE
HampaB/ieHud, BK/IOYas MPUMEHEHWE HeWpoceTell U UCKYCCTBEHHOrO MHTEN/IeKTa, aBToMaTtMsauuio OusHec-
npoueccos, ctpaTternn digital marketing. Ocoboe BHUMaHMe yAenseTcsa WHTerpauuMm coumanbHbIX CeTel B
e-commerce, 3hPEKTUBHLIM MeEXaHUKaM MpoAax M CO34aHMIO KOHTEHTa ANA BOBMEYEHUNA NOKynaTenen, a Takxe
HOBbIM MOAENSAM AOCTaBKU M ONTUMM3aLNM CKNALCKOM NOrNCTUKMN.

YUACTHUKO8 cecculi cnukepos
attendees % events speakers

eretailweek.ru y

E-Retail Forum is a key platform for discussing trends, sharing experience and implementing advanced
technologies that shape the future of retail. The Forum’s agenda includes key topics: the use of artificial
intelligence, business process automation, digital marketing strategies. Special attention is paid to the
integration of social networks into e-commerce, effective sales mechanics and content creation to engage
customers, as well as new delivery models and optimization of warehouse logistics.

100+ @\g 70+ 200+

IKCNOHEeHIMO08
exhibitors media brands
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Aptém Cokonos
MNpe3sngeHT

Accoumaumm KoOMNaHui
nHTEepHeT-Toproean (AKUT)

Artem Sokolov
President
Online Retail Association (AKIT)

Makcum Mpuwakos
eHepanbHbI gMpeKkTop
Lamoda

Maksim Grishakov
CEO Lamoda




denunkc JInb
[eHepanbHbIN OUPEKTOP
«M.Bugeo»

Felix Lib
CEO MVideo

Omutpuin Kum
Buue-npesngeHT no
B3aMMOAENCTBUIO C OpraHaMu
rocygapcteseHHomn Bnactu Ozon

Dmitry Kim
Vice President of Government
Relations at Ozon




EBreHmnmn MoB4aH
[eHepanbHbI gupekTop
CTA «MNetpoBunu»

Evgeniy Movchan
CEO
STD Petrovich

Omntpuii Pycakos

OVPEKTOP MO KOPMOpaTUBHbIM
OTHOLLUEHUAM CEPBUCOB
3NEKTPOHHON KOMMEpPLMHN
«AHpekc»

Dmitry Rusakov

Director of Corporate
Relations for E-commerce
Services at Yandex
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Mapua dununnosa
AdnpekTop no cBA3aM
C OOLWEeCTBEHHOCTbIO
N rocygapCTBEHHbIMU

opraHamu TC «JleHTa»

Maria Filippova

CEO of Public Relations
and Government
Relations, Lenta

OeHuc Conory6
MpesngeHT
TC «A36yka Bkyca»

Denis Sologub
President
Azbuka Vkusa
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Uropsb LLlexTepmaH
leHepanbHbIi gnpekTop X5

Igor Shekhterman
CEO X5

AAHBIR ©OPYE SNEKTPOHHON KOMMEPLL

Nnba Aky6coH
[eHeparnbHbIi AMPEeKTopP
TC «HmXKMK»

llya Yakubson
CEO Chizhik
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Bnapgucnae Kyp6aTtos
leHepanbHbIi ANPeKTop
TC «[lMNaTtepouka»

Vladislav Kurbatov
CEO Pyaterochka

ExkatepuHa NpuesxeBa
3amectutenib MuHUCTpa
MPOMbILLIEHHOCTMN U TOPrOB/MN
Poccuinckon ®epgepaumm

\ | Camoe BpeMs o
?:; L‘ COS.U,CI BaTb . | ' Ekaterina Priezzheva

Deputy Minister of of industry
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MEXOYHAPOOHbIA ®OPYM
SJIEKTPOHHOWU KOMMEPL U
U PUTEUNA

C‘A\ RETAIL WEEK

retailweek.uz

Central Asia Retail Week — kniodeBoe cobbiTve gna puteiina B LeHtpanbHoli Asuun, o6beguHsowee
puUTENEPOB, NMPOU3BOAUTENEN, MOCTAaBLUMKOB, ANCTPMOBIOTOPOB, 3KCMEPTOB, NPEeACTaBUTENEN 3/1EKTPOHHOMN
KOMMEpPLMM N FrOCYyOapCTBEHHbIX PErynatopoB pblHKA. Y4YacTHUKKM Dopyma O6CyXAatoT akKTyasibHble BbI30OBHbI,
0enATCcs yCnewHbIMU Kencammn 1 HaxoasaT HOBbIE TOUYKM POCTa, YKPENIaa napTHEPCKME CBA3UM Ha MeXAyHapoaHoM
apeHe. bnarogaps HacbIWEHHOW AefoBOW MpOorpaMMe u atMocgepe KOHCTPYKTMBHOro awnanora, ®opym cran
nnatopmMon Ana cosgaHnsa aPEKTUBHbIX OU3HEC-aNlbAHCOB U PasBUTUA COTPyAHMYECTBA MeXAy CTpaHamu
pervoHa.

YUACMHUKO8 ceccuti cnukepos
attendees m events speakers

RETAIL WEEK
CRWTRAL KA

Central Asia Retail Week is a key event for retail in Central Asia, bringing together retailers, manufacturers,
suppliers, distributors, experts, e-commerce representatives and government authorities. Forum participants dis-
cuss current challenges, share successful cases and find new growth points, strengthening partnerships interna-
tionally. Thanks to a rich agenda and an atmosphere of constructive dialogue, the Forum has become a platform for
creating effective business alliances and developing cooperation between the countries of the region.

100+ &) 139+

9KCNOHEeHMOo8
exhibitors media brands
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Xyppam Tewabaes
3amectutens

MWUHUCTPA MHBECTULINA,
NPOMBILLIIEHHOCTM U TOProBAN
PecnyGnnkn Y36eKuncTaH |

Khurram Teshabayev

Deputy Minister of Investments,
Industry, and Trade

Republic of Uzbekistan
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Bayecnas lNak

lNepBbIn 3aMecTUTENb ANPEKTOPA
HaunoHanbHOro areHTcTBa
nepcnekTnBHbix NnpoekToB (HAIM)

Vyacheslav Pak

First Deputy Director

National agency

of perspective projects (NAPP)




MHomMmxoH A6AaypaxMOHOB
HauanbHUK genapTaMeHTa
BHewHen Toproenu
MuHNCTEpCTBa MHBECTULMA,
NPOMbILL/IEHHOCTU U TOProB/N
Pecny6nnkun ¥Y36ekucraH

Inomjon Abdurakhmonov
Head of the Foreign

Trade Department

of the Ministry of Investment,
Industry and Trade

of the Republic of Uzbekistan

; : | -_ Mnbwart XameToB
[eHepanbHbIN AUPEKTOP
; ?Egﬁx OZON ' _ Uzum Market
. . i . : L
AY ]

¥

||

llshat Khametov
CEO
Uzum Market
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Oner AnbxamoB
eHepanbHbli AUpPeKTop
FM Logistic

Oleg Alhamov
CEO FM Logistic

Bnagnmup NH4apeBuny
OnpekTtop

no paboTe C permoHanbHbIMMK
N 3apyBeXXHbIMM OpraHaMm
rocyfapCTBEHHOW BacTu
Ozon

Vladimir Goncharevich

Director

for Relations with Regional and
Foreign Government Authorities
Ozon




AHXena PaboBa

OupekTtop

hopmaTta «KeCTKU» ANCKayHTep
TC «Maruumt»

Anzhela Ryabova
Director of the format
hard discounter
Magnit

Cappaop Kaabipos
GR AupekTtop
AHpekc Y36ekncraH

Sardor Kadyrov
GR Director
Yandex Uzbekistan
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RETAILDAYS.RU

[IHW PUTEWNA

AHU PUTEWIA B§50MOPI>E

C 2019 roga «[Hu puTterina» B permoHax aBAgioTCS KII0YEBOW NAOLaAKOoN Ang 06CyXAeHUS akTyaibHbIX
BbI3OBOB M HanpaB/EHWI Pa3BUTUA TOProBAn B CyobekTax Poccumn. 370 cepunsa maclutabHbIX MEPOMPUATUNA,

F p:mi-l'lllg%rhepﬁyprv Ale'abGK 06beanHSALWNX nnpepoB oTpacnu, npeacrtaBuTesnien BNacTM U 3KCNEPTOB ANS o6bMeHa onbITOM,

hopmMmnpoBaHUs CTpaTErnii M HaNaXxnBaHWUS HOBbIX MAPTHEPCTB.
MUHcK ‘
,“% Since 2019, Retail Days in the regions have been a key platform for discussing current challenges and
MockBea * ’ trends for trade development in the regions of Russia. This is a series of large-scale events that bring together
/i Hwxrni Hosropon

industry leaders, government officials and experts to exchange experiences, forming strategies and build new
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AWARDS

Awards

RETAIL WEEK

e DM,

Awards

RETAIL
TECHNOLOGY
& DESIGN
AWARDS
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OtpacneBasi npeMusi, oTMeYaloLaa OCTMXKEHNSA NMAEPOB PO3HUYHOIO
pbiHKa. [lpucyxgaetca KomMnaHMaM WM crneumManucTtam 3a BKag B
pasBuUTME puUTENIa, BHEOPEHME NepeaoBbiX PeLIeHnin N 3pHEKTUBHbBIX
On3HeC-NpaKTuK.

MecTo npoBepeHus: Poccusa, MockBa

MNpemna, oTMevalolwlan BblgaloWMeca [OCTMXEHUA B cdepe 3anek-
TPOHHOM KOMMepunu. BpydaeTtca nyywnm npeacraButenaM e-commerce
3a NHHOBALUWMOHHbIE pelleHNAa U BKMa4 B pa3BuUtne otpacnu.

MecTo npoBepeHus: Poccusa, MockBa

MeXxayHapoaHblii KOHKYPC, MPU3BaHHbI OTMETUTL BeayLume KOMMNaHuu
PO3HMYHOro pbiHka LleHTpanbHon Asun. INpemusa cnocobcTByeT 0OMEHY
NYULWNUMN NPAKTUKaMN U PasBUTUIO OTPAC/IN B PpErnoHe.

MecTo npoBefeHUs: Y36eKUCTaH, TallKeHT

MNpemua, oTMevyatollas nepegoBble AOCTUXEHUA B 00/1aCT TEXHO-NOMNA
N pgus3aiHa B putenne. HarpaxpatloTca KOMMaHuM W MPOEKThI,
BHegpsoWMe MHHOBALMOHHbIE PELLUEHUSA, KOTopble TpaHCchopMupyoT
MOKyNaTeNbCKUIA  OMbIT, MOBLILAKT OMNepPauMoOHHYD 3MPEKTUBHOCTb
n OPMUPYIOT HOBbIE CTaHAAPTbl Ka4YecTBa B OTpac/u.

MecTo npoBepeHusa: Poccua, MockBa

An industry award recognizing the achievements of leaders in the
retail market. Awarded to companies and specialists for their
contribution to the development of retail, implementation of ad-
vanced solutions and effective business practices.

Venue: Russia, Moscow

Award recognizing outstanding achievements in the field of
e-commerce. Awarded to the best representatives of e-commerce
for innovative solutions and contribution to the development of the
industry.

Venue: Russia, Moscow

An international competition designed to recognize the leading
companies in the retail market of Central Asia. The award
promotes the exchange of best practices and development of the
industry in the region.

Venue: Uzbekistan, Tashkent

Award recognizing advanced achievements in retail technology
and design. It honors companies and projects that implement
innovative solutions transforming the customer experience,
improving operational efficiency, and setting new quality standards
in the retail industry.

Venue: Russia, Moscow
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KYBOK HEAE/N

POCCMIACKOI0 PUTENNIA
10 MUHW-OYTBONY

Ky6ok no muHu-cpyt6ony nposoamtca ¢ 2010 roga n 3a 371 rofpl Ctas He NPOCTO COPEBHOBAHWEM, @ YHUKANbHOM
NMOLWaAKOM AN yKpenneHnsa cBa3ei Mexay npeactaButenisiMm puteinna, MapKeTniencoB U NoCTaBLUMKOB NoTpebutesb-

CKOW npoaykumun. 3pecb Y4YaCTHUKKN BCTpedaloTCA B CNOPTUBHOM eOuHCTBE, OOMEHMBAKOTCHA OMbITOM BHerOpMa}'IbHOVI
O6CTaHOBKE N OTKPbLIBAKOT HOBbIE BO3MOXHOCTN A/19 coTpyaoHunyecTBa.

The Mini-Football Cup has been held since 2010 and over the years has become not just a competition, but a unique
platform for strengthening ties between representatives of retail, marketplaces and suppliers of FMCG. Here, participants
meet in sports unity, exchange experiences in an informal setting and open up new opportunities for cooperation.
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POCCHMMCKAS
ACCOLMALMS SKCMEPTOB
PbIHKA PUTEMITA

Russian Retail Market
Experts Association
info@raerr.ru

Telegram-kaHan Retail Week
— HoBocTH, UHTEpPBLIO,
npeseHTaumm, BUAeO

Telegram channel Retail Week

— News, interviews,
presentations, video

‘il Event

EnvHasa Oupekuns
Purtenn-copymos

Forums management
17 (495) 323-71-07
info@retailevent.org



