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Bepyujee oTpacneBoe meponpuaTue B cdpepe pO3HNYHOV TOProBiv OPraHn30BaHo KOMMNaHEN
PuTenn 3BeHT, NpoOXoAMT Npu nogaep>kke MMHMCTepCTBa NPOMbILLIEHHOCTY U TOProBnn Poccuimckom
®epepayuun n Poccurckon Accoyrayven 3KCnepToB poiHKa puTtenna (PA3PP).

B 2024 rogy meponpuaTre B JeCATLIV pa3 CTAHET KpynHenwnm cobbiTnem B cdhepe po3HUYHON
TOpProenw.

ObmeH onbiTOM, MHHOBAUWMOHHbIE TEXHOJIOTN, Nnyydllne npakKTUKn, ycrnewHble CTapTanbl
N NPOCTPAHCTBO AJ1d ananora mexxay brusHecom v BnacTbHo.

KnioueBoe cobbiTue ang Bcen putenn-nHaycTpum cobepeT Ha cBoen nnowagke bonee 8.000 uenoBek.



OPTAHU3ATOPbDI

AeHnc MaHTypoB

3amectutens MNMpepcegatensa MNpaButenbcrBa Poccnckon ®egepayun -
MUWHNCTP NpOMBbILWLISIEHHOCTY U Toproenu Poccunckon ®egepayun

NMpoeegeHne Hegenn Poccurickoro PUTenna MoXHO CUNTaTb
3HAaKOBbIM MEPONPUATMEM, CBUAETENBCTBYHOLWMM O HOBOM YPOBHE
B3aVIMOAENCTBUS MeXay NpeacTaBUTensMu Toproeoro busHeca n
OpraHamMmu rocygapcTBEHHOV BNacTu.

®opym NO3BONUT B CAMOM WMPOKoM chopmaTte o0bcyanTs BONpOCHI
pPa3BUTUSA PO3HUYHOW TOProBAM U HaNaXXnBaHnsa ahhekTUBHOIO
B3aVMOAENCTBUSA OPraHoB BAAcTW C TOProBbIMU NPpeanpuaTUaMu.

MpeacTaBuTenV TOProBnu, NPONU3BOANTENEN N NOCTABLNKOB
npoaykyum n ycnyr B cdoepe notpebneHvs cMoryT Hanpsmyio 3aaaThb
BOMPOCHI M MONYYNTb OTBETHI OT NPEACTAaBUTENEN NPOMUNbHbBIX 1
pPernoHanbHbIX YpOBHEV BNacTu.

Monarato, 3To obweHne bygeT nonesHbIM A58 pPeLEeHWS OTpacieBbIX
BOMpPOCOB.

POCCUICKAS
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PIHKA PUTEFNIA

AHpapen Kapnos

Pykosogutenb aupekynn Hepenun Poccuinckoro PuTtenna, npegcepartens
npaeneHusa Poccninckon Accoymaymm 3KCNepToB pbiHKa puTenna

3a 10 neT Mbl CO38aNN KPYNHENLWYH KOMMYHUKAUMNOHHYH Nnowanky
Onga ananora mexay y4acTHUKaMM pblHKa, NpefocTaBnialowmnMm yenyrm
B cermeHTax B2B, B2G n B2C.

YuacTve B ®opyMe NO3BOMSET PACKPbITb KOMMEPUeCcKuii noTeHyuan,
3aTPOHYTb aKTyanbHble BONPOChkl U npobnemMaTuky, paclwmpunTb
[AEenoBble KOHTAKThl, @ TAKXE YKPENUTb OTHOLWEHWS C KNMUEHTaMU 1
napTHepamu.

Putenn — ogHa ns Hanbonee ANHAMWYHbIX UTpaCJ’IEI;I, MIHOBEHHO
pearmnpywouwad Ha MHHOBALYWOHHbIe TEXHOJNIOTM N HOBble MOoaenn
KOMMYHMKAYMWN C KOHEYUYHbIM I'IDTpEﬁVITEJ'IEM.

Hepensa Poccurickoro PuTtenna — 3T0 BO3MOXHOCTb ANS rocyaapcTea
1 Bu3Heca oTKpPLITO NOroBOPUTL 0 TpeHaax u npobnemax pbiHKa,
NPOAEMOHCTPMPOBATh CBOV AOCTUXKEHNSA U NOAENNTLCA ONbITOM.

B pamkax wobunenHoro meponpuaTmnsa Hac xaeT obwmnpHaa genoeas
nporpamMmma, a TakxKe HarpaXk4eHmne nyywmnx KOMNaHum No nToram
2023 ropa v camMbiX CNOPTUBHBLIX MEHE>XXepOoB 3TOro roaa.
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32% ®epepanbHble U perMoHanbHble PO3HUYHbIE CeTY
19% E-commerce
17% FMCG komnanum

7%  TpousBoanTeNy 1 NOCTaBLNKA

6%  IT v cepBuCHbIE KOMNAHKN

. 6%  [OesenonmenT

5%  Nocraswukn o6opynosaHns

3% OpraHbl BracTu B cdhepe noTpebuTenbckoro pbiHka
(hbepnepansHble 1 pernoHansHble)

3%  BbaHku 1 Tenekom

2%  [Opyrue

MNPEOCTABUTENEN
®ELEPAINbHbIX U
OTPACJIEBbIX CMU

o AENOBbIX
YYACTHUKOB TOProBbIX CETEU MEPOMPUATUN
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TaTbsiHa bakanbuyk Uropb LexTepmaH
Wildberries X5 Group

. A
Mwuxaun Bonkos Bnapumup CopokuH

Moyta Poccun lexta

JleHuc MaHtypos

MutnpomTopr Poccuu

Aptem Cokonos

Cepren bensikos
AKUT

Mapus [laBbigoBa
0ZON

Anppeii LWapoHos

Marxut ESG anbsHC [leTckuit Mup
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Anekcei Mepopos
220 Bonbt

Bnapucnae Kypbatos Nleonup Josnap6erst

Marepouka MTC YMHBIli foM

Wnbs AkybcoH
X5 Group

Nleonup Crpaxos

Cnoprtmactep
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Bnapgnen MakcumoB

POCCHIACKAS
ACCOUMALIMS

2l e
PbIHKA PUTEVNA

BukTop EBTyX0B Omutpuin Anekcees

MutnpomTopr Poccuu DNS

AHHa JlebepeBa Wropb byxapos

MapkeTuHr B puTeiine OPu0

NeaH babyxan3e

QOnopa Poccun 0103 He3aBUCUMbIX ceTelt Poccim
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Omutpun Boctpukos Makcum puwwakos Denuc Conory6 Wnbs ApowweHko Pycnan Wcmannos Anppeii Kapnos Kvupunn TepeLueHko
Pycnpoacoto3 Lamoda Asbyka Bkyca BAON Marnut PA3PP Kotanyi RUS Gmlémlfnccmq W CTPaHbl

Ji‘;’hl-
Hukuta KysHeuos KoHcTaHTuH JlokTes Makcum Kawumpux Oner MNoHomapes Hona KarpamaHsiH Hatanbs JIsxoBuy Oner AnbxamoB
MunpomTopr Poccun NielsenlQ Poccus Simple Group Spar Kanuxuxrpan [lenosag Poccua lasnpombark FM-Logistic
| L [l
B
B
Onbra XapnamoBa Makcum lMpotacos EBrenuit Pumckuii 9pocnas Wunnep Anekcanpp CraBues Cepreit llebenes Oner Cunetbin

Céep PockayecTBo BkycBunn X5 Group BocTouHas Cuéupb PA3PP AliExpress KomaHpop



YUACTHUKN HELENWN POCCUNCKOrO PUTENTIA |
@il Event A MyHnpomToPr @ %miz“?'

. ) Ak Bapc 37’}
L2 rormn ue 3HK Y Z -
A VMHIPOMTOPT  FAUTR POCCHH -7 : Eél?l? *cGn R5Group Sk Ckonkoso §)cronoro APBK m
MMATHUT (S CBEP  fRwiaH @ 4E°  Dwsaesuo Bepe®™ @ vommea  BKYCBUIN  (XGroup OZON

= . i
Globus METRO| ©yepoonee  Jgmnoda {} mmonsn (5 R =BTE a

= TUHbKODD

ool e M Moasdmwrme & pepra TETPOBUY  xenoemiacrer  HOFF s €  ~oumncs
[

MErA@OH

mv @ Msamépouka | SPAR[D) Kazanexpress m uaexc Mapker oo Komomens

N
GOSEE 500 GPEH/0B



MEPONPUATUSA
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MWHOPOMTOPT ACCOUMAMA
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RETAIL
WEEK
EXPO

BbicTaBka BeAyLUX NOCTaBLYMKOB B pPUTENNe, CEPBUCHBIX 1 KOHCANTUHIOBbIX KOMMAHWUI C HOBEALWNMN
ToBapamu 1 ycnyramu.

FMCG & RETAIL
Summit

HoBag penosas nnowaaka Ans nocTaBLWUKOB, NPOU3BOAMTENEN U PUTENNA, Uenb KOTopor cbanaHcmpoBaTth
pa3BUTUE TOBApPHbIX KaTeropui FMCG pbiHka yepe3 noTpebHOCTY pyTernna u BO3MOXHOCTY NPOV3BOAUTESNEN.

Awards

RETAIL WEEK

CTaTYCHaﬂ oTpacneBasa Harpaga gns I'IpE,U,CTEBVITEJ'IEI;I PO3HNUYHOIO pPbIHKA.
an‘MVIFI oTmeuaeT Hanbonee 3HaurMble AOCTVKEHUSA B obnacTtun passunTua pl/lTEI?IJ']a.

KYEOK HEAENM
POCCHICKOT0 PUTEANA
2024

CnopTUBHLIA TYPHUP CPeAn npeacTaBuTenen KOMNaHUM pOCCUIACKOM PO3HUYHOW TOProBx, KOTOPLIV NPOX0OANT
B cemeriHoM dhopmarTe.

W:.NE

OGCY)KAEHVIE rnobanbHbIX U3MEHEeHUN 1 dKTYydJIbHbIX BOMPOCOB dJIKOroJ1IbHOIO pbiHKA C 3KCNepTamMmm oTpacru.
A Takxke dBTOpPCKVE ferycrayun n BMUHHAad BbICTaBKa.

u3c™ Mnowaaka Ana ananora NocTasWUKoB U Npon3soanTenei n3 50 po3HUYHbIX CETEN.
BCTpeun NnoMOoryT BbICTPOUTb HOBbIE EM0BbIE OTHOLWEHUSA U YBENMUYNTb MPOAaXN.
» — BbISIBfIEHVE 1 NONYNSpr3ayuns nepefoBoro 0TPAcseBoro onbiTa v fyywnx NpakTk MHOrodbopMaTHON

POCCIN
4 2024

POCCUMNCKOW TOProBIn.
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POCCHICKAS
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Ob6cy>xpeHre 3dhheKTUBHbIX MAPKETUHIOBbIX
CTpaTervin, ycrnewHbiX KencoB, NoANLHOCTY LeneBon
AyANTOPUM, @ TAKXKE aKTyanbHbIX TEHAEHUWNA.

‘ECOM

HoBble BbI30BbI, aHaNNTKKa PbiHKA, APaviBepbl pocTa
1 cTpaTerun NMAEpPCTBa, a TaKKe yAayHble NPaKTUKN
0T cnukepoB Beaywmnx B2C v B2B mapkeTnnevicos.

[HOFMCTMKA

TpaHcdhopmayms NorncTUYeckon MHAPaCTPYKTypbl.
Kak paboTaeT normctrika po3HUYHom cetn?
CTpaTernueckrie 4enu passmTursa 0Tpacnuv: ot
ynpaefeHns yensmu nocTaBokK A0 CKNaACKON
FIOTUCTUKI 1 KoMnnekca coyndnnMeHT yenyr.
OnNTUMKM3aymsa 1 ynpaesieHne puckamu B NI0rUCTYKe.

. . VA
HEHBM)KMMOCTb Vicnonb3oBaHve MHAOPMALVOHHBIX TEXHONOMIA B yeHTpe obcy>xaeHns KoueBbIX BONPOCOB
BcTpeua puTerinepos 1 feBenionepoB KOMMEPYECKOW B PO3HWYHOW TOpProese. HoBble BO3MOXHOCTY — COBpPEMEHHbIe CTpaTeruv no yrnpasneHnio
HeABWKIMOCTM Ans 0B6Cy>kaeHns Bonpocos ByayLyero BUAROAHANNTMKY, KK MCKYCCTBEHHDIA MHTeNneKT puckamu, NpefoTBPaLIEHUIO NOTEPb U
TOProBbIX UEHTPOB, CKNAACKOV HeABIKUMOCTY, a 3aXBaTbIBAET PUTENN 1 COBPEMEHHbIE obnauHble nHdbopMayroHHasa be3onacHoCTb. 3KCnepThl
TakKe NepcrneKkTUBbI Pa3BUTNS CTPUT-pUTENa. PELUEHIS OT POCCUACKVX BEHAOPOE. nofenaTcs npod)eccroHanbHbIM OMNbITOM Y HOBbIMY
Kakve UT-TpeHabl ceruac Hanbonee nonynsipHol B BO3MOXHOCTSAMM B UNDPOBLIX PELUEHUSAX U
pUTEliNe N Ha Kakne TeEXHONOoruv cTouT obpaTuTb Al-TexHonorusx ansa 6esonacHocTv puTenna ot
BHUMaHVe TOProBbIM KOMMNaHUSM. CKrafa Ao marasvHa.
L . A
TpaHcdopmayus v adbdhekTUBHOE B3aVMOAENCTBME PasBuTme busHeca no dopaHwmnse Tpebyet ocoboro Mnowaaka ansa obcy>xpeHnsa npobnemaTtrkn
BbaHkuHra, fintech n putenna. ObcyxpeHve NoAXoAa W 3HaHUSA MHOXEeCTBA HIaHCoB. Kaknx HR oTpacnu, cucteMbl MOTUBAYUW COTPYAHVKOB,
nepcnekTUBHbIX BaHKOBCKMX NPOAYKTOB Ans odhnaH VIMEHHO? Bcé 0b nHCTpyMeHTax u TeXHONormsax HOBbIX METOA0B YNpaBfeHns 1 Pa3BUTXS NepcoHana.
VI OHNAViH TOProBnu. passuTtna busHeca no hpaHwuse, 06 aTom n
He TONbKO PacCKakyT 3KCNepThbl, OCHOBATENN U
NPeacTaBUTENM KPYMHbIX MEXAYHAapOAHbIX hpaHLLIm3.
. . A

FASHION

Hackonbko 3ameTHa frMHamMu1Ka pocTa oTevecTBeHHbIX BpeHaoB ogexabl 1 0bysun

Ha pbIHKE MOAgHOV nHaycTpun Poccnn? CeropgHa HabnopaeTca poct nHTepeca
nokynaTene K npeanoXxeHunto bpeHaoBbIx oHNariH mara3nHoB. Kak bpeHgy
NpoV3BeCcTV 1 NpPoAaTh CBOK Npoaykyuo? O TOM, UTO NPOUCXOAMT C 3KOHOMUKOW
poccurickori Mogbl ByayT roBOpyTb 3KCNEepThl U NPeACTaBUTENN KPYMNHbIX KOMMaHWUIA.

BEAUTY

Pa3sBuTMeE POCCUINCKOro KOCMETMYECKOro pPbiHKa B YCNOBUSAX MMMNOPTO3aMeLleHus,
HOBbIE TPEHAbI B UHAYCTPUUN KPAcoThl. JIOrMCTYKAE, yNakoBKa, MHFPeAVEeHThI.
MapannenbHbii UMNOPT U YNOBKK OT MHOCTPaHHbIX BpeHnoB B 6opbbe 3a nokynaTtens.




TEMATUYECKWUE BJ1IOKUA

POCCHICKAS
ACCOUMALIMS
SKCMEPTOB.
PIHKA PUTEFNIA

MUHMPOMTOPF
A PEEE

@il Event

fs s

OBcy>xaeHne akTyanbHbIX TEHAEHUWIA PbIHKA
TOBApOB Ans B3pocnbiX. HoBble naen ans busHeca
1 BO3MOXKHOCTY AN ero NpPoABVKEHUS, @ Takke
3HaKOMCTBO C HOBMHKAMMU.

‘TOPI’OBOE OBOPYAOBAHUE

0b630p pbiHKa: NepCNeKTUBLI, TPEHABI Y MHBECTULAN.
Kak chbepepansHble ceTu BbiIBupaoT Toprosoe
obopynoBaHue cerogHsa. ObopynoBaHue ans pasHbix
chopmaToB marasnHoB. KTo ceriyac AUKTYeT npasuna
Ha pbiHKe 0bopyAoBaHMS: po3HMLUA UKW NOKynaTenu.

(COMMERCIAL DAY

Mnowanka ansg BCTpeUn KOMMEPUECKUX ANPEKTOPOB
C yenbio obcyxaeHMs KNUeBbIX BONPOCOB. buTea 3a
NPOCTOTY 1 BHUMaHVe: 3dDDeKTUBHbIE peLleHns ans
pocTa npogax.

L . . J
(AHTUKOHTPA®AKT) MepcrnekTuBbl pa3snTus BusHeca B 2024 ropy: HoBble 3Konornsayus puTeiina B cTopoHy ESG nosecTky -
, VCKU U KIMHOUEBbIe U3MEHEHUS B HaL|VOHASIbHOM Y
HeneranbHbiii 060poT chanbcucukaTa v p H «pUTENN CO CMBICOMD.
y 3aKOHOAATenbCTBE. YCNOBUA U MEXaHU3MbI
KOHEpaCbaKTHDV' MPOAYyKUMN — CEPbE3HAA 3aKIHOYEHVIS COMNALLEHMI C <HENTPanbHLIMUY Ha uem ocHOBaHa CTpaTerus ycToiunBoro passutms?
npobnema Ans SKOHOMWKM CTPaHbI. OT 4epHOTO cTpaHamu. [NaBHble TEHAEHL MM CaMblX aKTyanbHbIX Kakyto pofib puTeiin urpaeT B 3TOV cucTeme?
pblHKa roCyiapcTBOo HECeT eXerofiHble noTepu, oTpacnen npasa: l‘lpDﬁJ‘IEMbI, CBA3aHHble C YX040M BrnvsaHve ESG noBecTKn Ha KOPNOPaTUBHYH
CTpapjaeT vecTHbIi Busrec v notpebutens. 06cyam MHOCTPaHHbIX KOMNaHu n3 Poccnu, perynmpoBaHume KynLTypy?
uTO NPeANPUHUMAETCA AN peleHns npobnems VIHTennekTyansHou cobcTBeHHOCTU 1 apyrue
HeneranbHoro 06opoTa KOHTpPadiakTHOV NPOAYKLUN. BOMpPOCHL.
L L J
Pvtenn n cchepa obujecTeeHHOro NUTaHNs — FIPOI/IBBO,[I,I/ITEJ'II/I O6cyxaeHve cTaHaapTU3aymm n cepTudhmnkaymm
TPeH[, KOTOPbI akTUBHO pa3BuBaeTcsd. B bopbbe
32 ok naTeFJj-m Bushec HE['JI'DJ'IbKD . naraeE Kak BbICTpauBaTh A0NTOCPOYHbIE OTHOLIEHUS KauecTBa OPraHM4eckx NPoAyKToB B Poccuu.
Yy pen B NOMb3Y NoKynaTensi. HacTPOUTL FPaMOTHYIO MepcnekTUBbI pa3BUTUS KaTErOPUN OPraHNK-NoMKK,
NPUBbIUHbIE YCIYTU, HO CTAapaeTCs «yaepXKaTb» DCOBEHHOCTY SKONOMIUECKON MaDKIDOBK
KITMEeHTa KakK MO>XHO Joblue. Haunbonee KOMMYHUKaUMK 1 pacllnpmTb aCCOPTUMEHT TOBApOB. pKMp .
pacnpocTpaHéHHbIN chopMaTt — NpeanoXeHne YTO HY>KHO 3HaTb NocTaBLmkam, 4Tobbl adhdpekTBHO
roTOBOV efibl B TOUKAaX PO3HUYHON TOProBAW. paboTaTh C KPYMHLIMW UFPOKaMU?
PaznunuHble ddopmaThl kKonnabopaywn Ha
KOPMOPaTUBHOM W Ha KIMEHTCKOM YPOBHSX.
L . L J

ME>XXAYHAPOAHbIV PbIHOK

Kak poccrMnckum npor3BoanTeNs M BbIXOAUTb HA MeXXAyHapoaHble pbiHk. 0B30p cambix nepcnekTUBHbIX pbiIHKOB cbbiTa. OcobeHHOCTY 3KCNOPTa POCCMACKUX TOBApOB B
LPpYy>KecTBEHHbIe CTPaHbl. TaMoXXeHHO-TapudHoe perynpoBaHne MeXxxagyHapoaHoW ToOproBnuv. EanHbIe CTaHAAPThI KAYecTBa M MapKUpPOBKM TOBapoB B pamkax EA3C.




‘ FMCG & RETAIL SUMMIT @
I Event

FMCG & RETAIL Summit Bnepsblie npovngeT
B pamMkax genosoun nporpammsbl 10-ro
Me>xgyHapoaHoro chopyma brusHeca m
Bnactun «Hegena Poccnnckoro Putennan.

Ljenb CammMmuTa:

CbanaHcmpoBaTb pa3BuTUeE TOBAPHbIX
kKaTteropun FMCG pbiHKa yepe3 noTpebHocTn
prTensia n BO3MOXXHOCTU Npon3BoanNTesen.

HNata meponpuartusa: 29 — 30 magd

MWHIPOMTOPT
A VEEER




FMCG & RETAIL SUMMIT

POCCUICKAS
MWHMPOMTOPI ACCOUMAMA
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TEMbI A1 OBCY>XKAEHUA

YuacTtHuku obcyaaTt knwoueBbie HanpaBneHus FMCG-pbiHKa, noTpebHocTu n oxxkngaHma
POCCUNCKOro pUTenna, Kak npaBuiibHO NO3UYUOHUPOBaTb TOBapbl Ha NOJIKe, akTyalibHble
BONPOCHbI COTPYAHUYECTBA TOBaponpon3BoAuTenen u putennepos u Apyrve Ba>kHble TeMbl
AN oTpacnu, cpean KoTopbixX:

Kntouesble TpeHabl FMCG-pbiHKa: paccMOTpUM () ) MoTpebuTensckas nonka: NOroBopyM NMpo
TPpeHAbl MOKynaTenbCKOro NoBefeHnsa n banaHc nHTepecoB puTenna 1 NOCTAaBLYNKOB,
KrtoueBble HanpaBneHnda pa3BUTUS PO3HNYHON npoaoBonbLCTBeHHYO BesonacHocTs B Poccnn m
TOProsu. NPOABVKEHME «POCCUCKON MNONKWY.
MapKeTuHr: paccMoTpUM, Kak yaepXxaTb O KateropunHbili meHepxmeHT: obcyaum
nokynaTtens c noMow b 3dhheKTUBHBIX cTpaTernv 3adddpeKTUBHOIO ynpaBneHnsd
MapKeTUHIoBbIX cTpaTerun. 0bcygnm c accopTumeHToM 1 ocobeHHocTm

3KCnepTamuy yCrneLlHble Kevicbl 1 COBPEMEHHbIe MepueHaan3nHra c y4éTom noTpebutensckmnx
MapKeTUHIOBbIe NOAXOAbl AN1A NPOABUXKEHNS npeanouyTeHunA.

bpenpoB Ha FMCG pbiHKe.
© B oTpacnesbix ceccusix akcnepThbl pacckaxyT

LleHTp 3akynok ceTeli: hopmaT AenoBbIX Npo pasBUTUE Pa3HbIX TOBAPHbIX KaTEFOPUNA.
neperoBOpOB, KOTOPLIVi 0bbegeHnT 3annaHnpoBaHbI Kpyrnble CToMbl Mo
3aKynwnKoB CeTer 1 NOCTaBLUKOB AN HanpaeBneHNsAM: MACHOW, MOJTOUHbIA 1 PbIBHbIN
LanbHenLwero CoTpyaAHNYeCTBa. YUYacTHUKY racTpoHom, xnebHas v NnnogooBOLWHANA
NonyyaT BO3MOXHOCTb MPOBECTU NpsMble KaTeropmm, MacroXnpoBble ToBaphl,
neperosopsbl € 30 n bonee Begywmun 3aMOpOXeHHbIe NPOAYKTHI, hepmepckas nosika

cbe,qepaanblmm N permMoHanbHbIMN CETAMN. nTa.




CXEMA 3ACTPOVKM ®OPYMA .
Dven  Ammprr B

3AJT «TPAHAT»

3AMT <PUTEWNT»
3AN «3KCNEPT»

BbICTABOYHbIE CTEHAbI

(MHAVBMAYANLHAS 3ACTPOIKA)

3ANT «KONU3EM» 3AIT <AMDUTEATP»

VIP - LOUNGE

BbICTABOYHbIE CTEHAbI
30HA HETBOPKMHTA
30HA NMPE3EHTALIMNA

3ATT <BANKAN»

3AN <YPAT»

(OOTO30HA

30HA PETUCTPALIM

LIEHTPAJIbHbIV BXOA
(NOZBE3A No4)

. 3anbl fenosoi BbICTaBOYHbIE [apnepo6 o Kade Jckanatop Jlecthuua m Tyanet

nporpammbl CTeHbl

POCCHICKAS

PIHKA PUTEFNIA

13



MAKETbI PETUCTPALIUM ‘
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° OTKPbITbie MEPONPUATNA B paMKax nenosoui nporpamMmmbl ° nocewjeHne BbICTaBOYHOW 3KCNO3UYnn

Hepenwn Poccunckoro Putenna B KoHrpecc-yeHTpe LUMT e nocewenue Kybka Hegenu Puteiina no mutn-chyT60my

=1

— |
MAKET MAKET MAKET MAKET

DAY 27 DAY 28 DAY 29 DAY 30
(27 maq) (28 maq) (29 magq) (30 magq)

20000 P~ 20000 P~ 10 000 P~ 10 000 P~

[aHHbIV NakeT npegocTasngdeT [aHHbIV NakeT npegocTasngdeT [aHHbIV NakeT npegocTasngdeT [aHHbIV NakeT npegocTasngdeT
LOCTYN K BbICTABOUHOW LOCTYN K BbICTABOUHOW LOCTYN K BbICTABOUHOW LOCTYN K BbICTABOUHOW
3KCNO31Yynn 1 enoBown 3KCNO3VYyun 1 4enoBomn 3KCNO3VYyun 1 4enoBomn 3KCNO3VYun 1 4enoBown
nporpamMmme TonbKo 27 mas rnporpamMmme TonbKo 28 mas nporpamme Tonbko 29 mas nporpamme Tonbko 30 mas

A S

ik Tiliege tiies

* CTOMMOCTb BKITHOUaeT Hanorm
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NMAKETbI PETUCTPALIN

MAKET

ONLINE

50000 P*

Bkniouaer B cebsa:

e OHNaWH-AOCTYN K TPAHCAAUMSM
MeponpuaTUN. JocTynHble K
NpoOCMOTPY CECCMU pa3MeLyeHbl B
nporpaMme c nomeTkow «online»

* CTOMMOCTb BKJ1KOUAeT Hanoru

CNEUUAINbHbIN

NMAKET

BECIJIATHO

Ayautopus:

PuTenn (COTPYLHVIKM TOProBbIX

ceTen, NpeanpUATUA PO3HUYHON 1
ManodopMaTHOW TOProBnuv, UHTEPHET -
MarasvHoB (ecom) v MapKeTniencoB)

|/|H,E|VIBVI,I1yaJ'IbeIE npurnawieHnsa

OCbVILIVIEU'IbeIE neneraynnm ot permoHos,
BKHO4aga I'IpEﬂCTaBVITEJ'IEI‘/I OpraHos BNnacTun

POCCHICKAS

IE A MYHIPOMTOPF _E‘ Kecolnin
@‘ vent 42 poccun G

NAKET

AWARDS

50000 P~

Bkniouaer B ceba:

e yuacTue B rana-y>xuHe Retail Week
Awards Ha bopTy Tennoxona
River Palace

15



NMAKETbI PETUCTPALIN i

MUHTIPOMTOPF
@“ Event A VEETRS

-

\_

NAKET

NMPEMNYM
150000 P~

cBobOAHBIM JOCTYN Ha BCe CECCMW AeST0BOV NPOrpamMmel;

* NoceljeHne BbICTAaBOYHOW 3KCNO3UYnn;

AOCTYN K OHNANH MeponpuaTusam;

nakeT y4yaCTHUKA.

BALL MEPCOHANLHLIV
ACCNCTEHT:

AKTVBHOCTW:

e nocewjeHve Kybka Hepenun Putenna * 3apaHee 3aperucTpupyeT Bac Ha MeponNpuaTUe u BCTpeTuT c Benpxxem nakeTa
no MmuHu-doyTbony; «PREMIUM»;

e nocewjeHvie rana-y>xuHa Retail Week ¢ 3abpoHMpyeT MecTo Ha YacTHOW NAapKOBKe 1 0OOPMUT NPOMNYyCcKa Ha Bbe3[ 1 Bble3[;
Awards;

e 33aiMeT BaMm Jfiyyllee MecTOo B 3ane;
e noceweHvie meponpuatu Wine Retail

COpueHTuMpyeT Ha nnowagke LMT;
Week. . by i

® OpPraHnM3yeT Hanuume BOAbl N TOPAYNX HANUTKOB ANS Bac;
e npoeepet Bac B VIP Lounge, roe c 9:00 go 18:00 HakpbIT OypLUET;

e ByneT c BaMu Ha CBA3M B TEUEHVE BCEMO MEPONPUATUS.

* CTOMMOCTb BKJIHOUAeT Hanoru
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‘ CTOMMOCTb YYACTUSA N
e A B

CTOMMOCTb y4acTus CKNaAblBaeTCsd U3 CTOMMOCTY PErncTpayMoHHOro B3HOCA 3KCNOHEHTa M CTOMMOCTY BbICTAaBOYHOV NnoLwanm
(obopynoBaHHom nnn HeobopynoBaHHOW)

PEMTMCTPALVNOHHbIN B3HOC 3KCMOHEHTA

3 8 000 P * BkntouaeT B cebsi pernctpayuio yyacTH1MKoB @opyma c noflyyeHremM naketa YuacTHMKa
/m 1 nocewjeHne MeponpuaTmny genoson nporpammvbl Hegenn Poccuiickoro Putenna 2024.

HEOBOPYIOBAHHAS [Abalktdatdalolalaty OG0PYAOBAHHAS
BbICTABOYHAS 3ACTPOUKA BbICTABOYHAS
nn 0 I.I.IAnb 2 3Tax KoHrpecc-yeHTpa nn 0 I-I-IAnb

13Tax oT 3 0 U U U P/mz* 1 3Taxk KoHrpecc-yeHTpa
*
24 UOU 'P/mz* * ApeHaa nNnowajn He BKIKYeHa. 36 UOU 'P/m2
CTovmocTb BapbupyeTcsi oT obbema paboTbl, Bkntouas Hanorn

2 3Tax

45 000 P/m

Mpw nokynke nnowaan 6es 3actporiky,
BO3MOXXHA TOMbKO MHANBUAYaNbHANA
3acTpoviKa, No npefBapuTenibHoOMY
cornacosaHuio ¢ inpekyuven.

PasmewjeHvne Pop-Up KOHCTPYKYWIA -
3anpeweHo. BTopoi 3Tax - BO3MOXHa
TONbKO MHAMBUAYaNbHAas 3aCTpoVika.

* CTOMMOCTb BKHOYAET Hanorm * CTOMMOCTb BKNHOUaeT HeobopyaoBaHHY NNowaab v Hanoru

MHdopmayuio o cBoboaHbIX CTEHAAX MOXHO YTOUHUTL B gnpekymnn dopyma: info@retailevent.ru mnn +7 495 323 71 07
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NMAPTHEPCKME NAKETbI RETAIL WEEK

—

Do A BEE
SO CTPATETMIMECKWW MNAPTHEP 2@ MNATVUHOBbIVI MAPTHEP

%Y 5000000 “Y 3000000

XD 30J710TOU NAPTHEP

2 000 000
NMAPTHEP NAPTHEP PETUCTPALUUN
1200 000 1200 000
TUTYTbHbLIV NAPTHEP NMAPTHEP ®OTO-30HbI
1 000 000 600 000
NMAPTHEP LOUNGE RETAIL WEEK NMAPTHEP TPAHCIIAUUN
/750 000 1 000 000

rEHEPAJIbHbIV NAPTHEP KYBKA

Nno MUHN-OYTBONY WI-FI MAPTHEP

500 000 500000
ANS CNMUKEPOB ﬁﬁ OPIrTAHU3ATOP CECCUUA r@ NMAPTHEP CECCUUA CMUKEP CECCUA
sy 400 000 - 600 000 asasy 300 000 - 500 000 200 000 - 400 000

Bce cnoHcopckmve 1 peksiaMHble BO3MOXHOCTY MOTYT BbITb aaanTypoBaHbl Nof 3anpochkl Y UHTEPEeCh Baller KOMNaHuy, YTo NO3BOSINT MAKCUMasbHO 3dhdheKTUBHO
MCNONb30BaTb KOMMEPYECKUI NoTeHywan dopyma.

Bo3smo>xHO co3gaHue HeCcTaHAapTHbIX N UHANBUAYAlbHbIX CMNOHCOPCKMX N peKrnaMHbIX pELIJEHVII7I.
Mbl Tak>Ke roToBbl DﬁCWJ,VITb C BaMu cneynasibHble NpoOeKTbl B paMKax CNOHCOPCTBA.



Digital

NMAPTHEPCKUE NAKETbI RETAIL WEEK

MapTHepcKui 1ok

OcduumanbHbIf cTaTyc

Pa3meLLeHe aKTUBHOTO 10T0TUMNA
Ha rnaBHOM cTpanuue retailweek.ru

Pa3MeLLeHre aKTUBHOTO 10roTMNa
Ha caute retailweek.ru B pasnene
«[lapTHepbI»

PeknaMHbIin 610K napTHepa Ha
N3HONHTE TNABHON CTPaHMLE
retailweek.ru

PasMeLLieHue forotuna Ha
3NEeKTPOHHOM BUneTe yyacTHUKa

Pa3MeLLieHus NpUBETCTBMSA HA
caure retailweek.ru

PasMmelLieH1e norotuna B
3NeKTPOHHOI nporpamme Qopyma

PasMeLLieHu1e orotna KoMnaHum
B 971EKTPOHHOM KaTanore Dopyma

Pa3MelLLieH1e NoroTuna KoMnaHum
B npoMo-Buaeoponiuke Gopyma

Pa3MelLieH1e noroTuna KoMnaHuu
B nocT-Buaeoponuke Mopyma

Pa3meLLieHMe noroTna KoMNaHum
Ha 3NeKTPOHHOI doTtorpadum
Cc $OTO30HbI

Pa3meLLieHre HOBOCTEI KOMNaHUM
Ha caute retailweek.ru u
counanbHbix ceTsx Qopyma

Norotun B email-paccbiike

PasMeLLieH1e PeKNaMHOro Mofyns
KOMMaHWW B 371EKTPOHHOM KaTanore

TEerMyeckui naptHep
(5000 000 py6.)

Crpa

hn Ay

MNaTMHOBbIN NapTHEP
(3000 000 py6.)

3n. A4

7 napTHe
(2 000 000 pyﬁ.r

3onorto

2. A4

MapTHep
(1200 000)

Ay

MapTHep perucTpaLmm
(1200000 py6.)

+

1/2 A4

YNbHbIl NAPTHEP
(1000 000 py6.)

Tur

gil Event

THEP QOTO30HbI

Fsoo 000 py6.)

Ma

1/2 Ay

MUHMPOMTOPF
A VSETS

MaptHep Lounge Retail Week
(750 000 py6.)

+

1/2 A4

dyTboNy
(500 00 py6.)

[eHepanbHbIi NapTHep Kybka no
MWHU-

+

Ak

POCCHIACKAS
ACCOUMALIMS

PIHKA PUTEFNIA

Wi-Fi naptHep
(500 000 py6.)

1/2 Ay

apTHep TpaHchauum
(1000 000)

A

19



Print

Mpomo Ha nnowanake B LIMT

NMAPTHEPCKUE NMNAKETbI RETAIL WEEK
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Pa3MeLLieHue norotuna KoMnaHum + o " n
Ha Benxe y4acTHUKa
Pa3meLLeHue norotuna KoMnaHum n o " n

Ha 3afHWKe N4 CLEHbI

PasMelLLieHue noroTuna KoMNaHum B
boT0-30HE

Pa3MelLieH1e NoroTina KoMnaHum B
30HE perucTpaumm

Jloro Ha npecc-Bonne Retail Week
Awards

loro B poTo30He Retail Week
Awards

lpenocrasnenve niowanm nog 00 25 KB.M. Ha [0 20 kKB.M. Ha 10 12 KB.M. Ha 2 00 15 KB.M. Ha 1

BbICTABOYHbIN CTEHA 2 aTaxe 2 ataxe ataxe aTaxe
Pa3meLLeHune ponnana + + + +
TpaHcnauns BUAEOPOMKa

komnaHuu (0o 2 MuH.) nepen +

MneHapHbIM 3acefaHneM

TpaHcnauus Buaeoponmka

KoMnaHuv (0o 2 MuH.) B nepepbisax ‘logeﬂf B 11039213 B ﬂogeﬁﬁ?’ B pa3 B ieHb
MeXy ceccusmu

Bo3MOXHOCTb paboTbl . . .

npoMorepcoHana

BbiCTynneHue Ha oTKpbITUm (npu
Hanuyun)

@il Event
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MUHMPOMTOPF
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POCCHIACKAS
ACCOUMALIMS

PIHKA PUTEFNIA
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00 15 KB.M. Ha [0 12 KB.M. Ha
1 ataxe 1ataxe

1wWT. Ha

A lana-yxuHe

2 pa3a B ieHb 2 pasa B [ieHb
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llenosas nporpamma

Online TpaHcnsuus

NMAPTHEPCKME NAKETbI RETAIL WEEK >
N

o
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(=5 D (Q
[«}) a = _ ; =
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BbicTynnexne B nneHapHOM
3acefaHy £o 15 mut
YyacTtue npencrasutenei 1
KOMNaHUN B KAYeCTBe CMUKEPOB flo10 [lo 7 cnukepos™ [lo 5 cnukepos™ [1o 3 cnukepos™ J . J J
T Cr1Kepos” cnmkep* cnukep* crmkep™ cnmkep” cnmkep”
lpenocTaBnexne NOMELLEHNS nog,
CECCMI0 N0 aKTyasbHOM TeMaTuke foJ3yvacoB Ao 15vacos
(Mpu HanMuum Bo3MoXHOCTH)
I I e ——
PoTauyst ponukos (10 2 MH.) £0 10 pas B po 6 pass [0 4pa3B [0 2pa3B
: OeHb [€eHb A€eHb [EHb
AKTUBHbII NIOrOTUN N0 OKHOM . . R R
OHNANH TpaHCAALNN
YnoMuHaHue napTHepa BeayLmM + + + +

TpaHcnauus dotorpaduii Ha
BUAE03KPAHAX, CAENAHHbIX +
opraHu3aTopami y GpOTO30HbI

HarpaxpaeHue AunnoMoMm + + + + + + + + +

CreuwanbHas LieHa As napTHepoB
KOMnaHum Ha yyactue B Qopyme

POCCHIACKAS
ACCOUMALIMS

PIHKA PUTEFNIA

Wi-Fi naptHep
(500 000 py6.)

[lo3
CnMKepoB®

[0 2 pa3B
O€eHb

Bo Bpems
npemuu

MapTHep TpaHcisaunuu
(1000 000)

lo 2
CnuKepoB*

[0 2 pa3 B
AeHb
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NMAPTHEPCKUE NAKETbI RETAIL WEEK

POCCUICKAS
gn Event A MUHTPOMTOPT e

PIHKA PUTEFNIA

Digital

MapTHepcKui 6nok

OduumnanbHbIi CTaTyc

PasMelLLieHne akTUBHOTO NIOrOTMNA HA
rNaBHON CTpaHuLe retailweek.ru

PasMelLLieHe akTUBHOTO IOroTUNA
Ha caute retailweek.ru B pasgene
«[lapTHepbl»

PeknamHbI 610K napTHepa Ha
N3HAMHIE MMaBHOM CTPaHuLe
retailweek.ru

PasmelLeHne norotuna Ha
3N1EKTPOHHOM buneTe yyacTHuKa

Pa3MeLLleHs NPUBETCTBIS Ha CailTe
retailweek.ru

Pa3meLLeHue norotuna B
3N1eKTpoHHoM nporpamMme MopyMa
Pa3MeLLeHue norotuna KoMnaHum B
3NeKTPOHHOM KaTanore Qopyma
Pa3meLLeHue noroTuna KOMnaHum B
npomo-supeoponuke Qopyma
Pa3meLLeHue noroTuna KOMnaHum B
noct-uaeoponuke Qopyma

PasMeLLieHue noroTuna KoMNaHum
Ha 3NeKTPOHHOM doTorpadum ¢
($OTO30HbI

Pa3meLLieHue HOBOCTEN KOMNAHNN Ha
caiiTe retailweek.ru u counanbHbix
cetax Qopyma

Norotun B email-paccblike

PasmeLLeHue peknamHoro Mogyns
KOMMaHUK B 3/IEKTPOHHOM KaTasnore

OpraHu3artop ceccum
(or 400 000 py6.)
[MapTHep ceccum
(ot 300 000 py6.)
Cnukep ceccum
(or 200 000 py6.)

Mpomo Ha nnowanake B LIMT

Ansa CNMKEPOB

MapTHepcKui 6nok

OpraHu3artop ceccum
(ot 400 000 py6.)
[MapTHep ceccum
(or 300 000 py6.)

lMpenocTaBneHue noLaam nog
BbICTABOYHbII CTEH],

1wr. Ha TWT Ha

Pa3melleHue ponnana ceccun  ceccum

TpaHCNSLVs BUAEOPONMKaA
KoMnaHuu (0o 2 MuH.) nepef
MNEHapHbIM 3aceaHnem

TpaHcnauus Buaeoponnka
KoMnaHuy (0o 2 MuH.) B nepepbiBax
MEXy CeccusaMu

Bo3MOoXHOCTb pa6oTbl
npoMonepcoHana

BbiCTynneHune Ha oTKpbITM (Npy
Hanu4un)

Cnukep ceccum
(or 200 000 py6.)

Denosas nporpaMmma

MapTHepcKui 6nok

BbiCTynieHne B nneHapHoOM
3aceflaHuu

YyacTie npeacTaBuTeneit KoMnaHuu
B KAuecTBe CMMKEepOB Ceccum

MpeaocTasneHne NOMELLEHNs noa
CECCUI0 N0 aKTya/bHOi TeMaTuKe
(Mpu Hannyum Bo3MoXHOCTH)

HarpaxpaeHue ounnomMom

CrewuanbHad LieHa ons napTHepoB
KoMnaHuu Ha yyacTue B Qopyme

OpraHu3artop ceccum
(or 400 000 py6.)
[MapTHep ceccun
(oT 300 000 py6.)
Cnukep ceccum
(or 200 000 py6.)



RETAIL WEEK EXPO
Dsen Alemerer (B E

RETAIL
WEEK
EXPO

NHTEPAKTWBBI

MACTEP-KITACChI

NMYYWME PELLEHNA OITA MATAS/HOB

CMEUWMATIbHbBIE MPEAOJTOXKEHWA OT 3KCNOHEHTOB
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Llenb npemMunn — 0oTMETUTb CaMbIX JOCTOWHbIX NpeacTaBuTenen
PO3HMYHOTIO PbiHKA, NPUBeYb BHMMaHe NpodpeccruoHanbHoro
coobujecTBa kK Hanbonee 3HaUMMbIM JOCTVXXKEHMAM B 0bnacTun pa3suTtus
puUTeNrna 3a NpoLweawmni rog, a Takke cHabanTb po3HUYy Nyyuwinmm

RETAIL WEEK AWARDS

Awards

RETAIL WEEK

NPpakKTKamMmm pa3BnTtuaA busneca.

B 2024 rogy byayT onpeneneHsl nobegntenn B 14 HoOMUHaYMNAX:

Camag beicTpopacTywaa cetb FMCG
Camag beicTpopacTtywasa cetb non-food
Camasa nHdpopMayMoHHO-OTKPbITasa ceTb
Customer experience npoeKT roga
3ddeKTUBHbIV COBMECTHbIA NMPOEKT CETb M NOCTaBLW UK
IT npoekT roga B putenne

HR npoekT roga B putenne

ESG npoekT roga B putenne

PR konnabopaywva roga

SHOP Design

INyywine npakTnkn B KaTeropmm BuHo
baHK - napTHep puTenna

DOuHTEeX — NpoeKT roga

100% Cash Connect

POCCUICKAS
MWHMPOMTOPI ACCOUMAMA
@“ Event A B @ S,

HEAENA
POCCHHCKOD
PMTEMNA 2022



KYBOK HEQENN _
POCCHICKOr0 PUTEANA

2024

TypHVIp CTAHET HAaCToAWMMM CNOPTUBHbLIM Npa3gHNKOM ONn4d KOMaHA

pPOCCUNCKOWN PO3HUYHOWN TOProBSN U YSIEHOB UX CEMEN.

3a 10 net B TypHMpe npuHanu yuyactume: X5 Group, Leader Team,
Coca-Cola, CnopTtmacTep, AVKCW, BILLA, JTI, OKEW, Agamac,
MHBuTpo, METPO, Meugeo, NNEHTA, MuHnpomTopr Poccun,
OMNTWMKOM, ECCO, Lamoda, Bosco di Ciliegi, Wildberries, PocuHTep,
Castorama, LVMH P&C, re:Store Retail Group, Awan, Jlepya MepneH,
mnepunan, Veltio, OpmaTtek, Admitad, ILM, bim ObiMmbiy, LVMH,
CtponTek, «kMTC po3HuyHaga ceTb», SUNLIGHT, N@as3npombank

n apyrue.

3abuBanTe ronbl napTHEpam N KOHKYpeHTam!



‘ NMH®OPMALMNOHHOE OCBELJEHUVUE ®OPYMA

POCCUICKAS
MWHIPOMTOPT ] ccol
@il Event A VEEER @ EC

WHopmayvoHHoe ocBewjeHne
BCex AHen (hopyMa Ha nnowagKax
Beaywunx peagepasnbHbIX U
oTpacneBbix CMU:

npamMble TPAHOTAL NN

npecc-noaxofbl

WHTEPBbIO N penopTaxu

nybnnkayum B npecce



‘ KANEHOAPb MEPOMPUATUN 2024

27 - 30 MA4A

HERENS
POCCHICKOTO
PUTEM/IA 2024

26 - 27 VIOJ4A

LIHW PUTEWUNIA
‘ B YEPHO3EMbE

8 - 9 OKTSBPS
exetQil

ecom & retail week

MWHMPOMTOPT 3 ACCOUMAMA
@“ Event N G

19 - 24 ABI'YCTA
OHU PUTEUNA
‘ HA AMYPE

23 - 25 OKTHBPH

IHWU PUTENNA

J_BCuBMPH
£

BCe OﬁHOBHEHVIﬂ — Ha canTe OpraHI/IBEITOpEl
www.retailevent.ru

POCCHIACKAS
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@il Event

Mbl BCEIT'4A HA CBA3 U

@ info@retailevent.ru

® +74953237107

MbI B COLICETAX

a https://t.me/retailweek

Q https:.//vk.com/retailweek



https://vk.com/retailweek

https://t.me/retailweek

